
COVID-19: MARKETING IN A CRISIS

BUCKLE UP!



DIGITAL DIGITAL
DIGITAL
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For many retail brands, digital is now their only consumer presence. 
Make this work as hard for you as possible by investing in UX and 
content to ensure the path to purchase is frictionless and you are 
adding value to the consumer journey. Even when lockdown eases up it 
is likely many consumers will avoid bricks and mortar where possible, 
so it won’t be a wasted investment.

In the short term we have seen that whilst web traffic is up to retail 
sites, a lower % of visitors aren’t converting so ensure that you are 
attracting wider visitors through SEO/PPC and focus on CRO to 
increase purchases. 

28%
of people say they 

will continue to 
shop online more 
frequently after the 

outbreak ends



COMFY IS KEY
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No-one predicted that working from home comfort would be the 
next big fashion trend, but here it is! Retailers are seeing 
demands for casual and loungewear clothing soar and we’re even 
seeing fashionistas share their working from home outfits on 
popular Instagram account www.instagram.com/wfhfits/

Make sure that casual wear, loungewear and comfy WFH attire are 
all prioritised in your comms – whether that’s the website, social 
or even email.

mediaworks.co.uk

433%
increase in 
demand for 

casual/ 
loungewear

http://www.instagram.com/wfhfits/


INVENTION IS THE 
MOTHER…
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With most consumers not having an issue with brands going out with 
comms, it is important to consider practically how to shoot products in 
a fast-moving retail industry. Vastly attended shoots will have to be 
whittled down or be cancelled altogether.

Look to experiment with virtual model dressing, CGI influencers or 
even encouraging models (or fans!) to shoot at home themselves to 
ensure that customers still have access to the latest trends. 87%

of consumers 
approve or are 

neutral of brands 
running ‘normal’ 

advertising 



GREEN IS THE NEW 
BLACK
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The closure of retail factories around the world is highlighting the 
impact that the fashion industry is having on the environment with 
emissions falling up to 25% in China at the beginning of lockdown. 

This is not going unnoticed by consumers and was a trend that was 
already bubbling under the surface with a focus on fast fashion. We 
may see this under even more scrutiny over coming months therefore 
it’s important to bring your enviro-creds front and centre of your 
comms to reassure consumers they are making the right choice.

72%
of millennials said 

they are more 
likely to buy 

brands supporting 
social issues they 

care about



CHAIN REACTION
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With fashion businesses losing vast amounts of stock due to the Covid-19 
outbreak, it’s likely we’ll see that fashion production focuses on more 
flexible supply chains rather than cost efficient, bulk orders.

This may require more agile ways of marketing with deliveries coming closer 
to season and focus of marketing plans being much more reactive than 
proactive. Ensure that brand guidelines and comms frameworks are robust 
to allow speed and responsiveness. £284m

estimate that 
Primark will lose 
due to excessive 

stock



THANK YOU.
STAY SAFE.
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For additional resources visit: www.mediaworks.co.uk/insights/marketing-in-a-crisis/

Need further support or Information? Contact us on: info@mediaworks.co.uk | 0330 108 5993

http://www.mediaworks.co.uk/insights/marketing-in-a-crisis/


TOGETHER
WE CAN DO 
GREAT THINGS.
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